
 
 

What this research is about 

Gambling is a public health issue in many countries. It 
can have negative impacts, especially on young 
people. Gambling promotions in Australian sports, 
such as sports betting advertisements (ads), might 
make young people think that gambling is a normal 
and popular activity with few related harms.  

Past research suggests it is important to include young 
people when developing campaigns and policies that 
focus on issues that have an impact on their health 
and well-being. Efforts aimed at preventing harms are 
more likely to succeed when they include the views of 
target groups, such as young people. There has been 
little research exploring community attitudes, 
especially young people’s attitudes, towards gambling 
and ideas on how to prevent and reduce gambling 
harm. 

The current study explored young people’s and their 
parents’ understanding of gambling promotions used 
in Australian sports. It also explored the strategies 
that they thought could be used to prevent and 
reduce gambling-related harms. 

What the researchers did 

Participants were 30 family groups, including 29 
parents and one grandparent and 48 young people. 
Young people were between the ages of 8 and 16 
years and fans of the Australian Football League. The 
same family group might have more than one child 
participating in the study.  

The researchers interviewed the parent and the child 
separately. They asked the parents and young people 
a range of questions related to: 1) their views of the 
sports betting industry; 2) how it promoted gambling 

products; 3) the gambling industry’s relationship with 
major sporting codes; 4) any positive or negative 
impacts on young people; and 5) ways to prevent or 
reduce gambling harms for young people. 

The researchers used a Constructivist Grounded 
Theory (CGT) approach to guide the development of 
the research questions and the collection and analysis 
of the data. This means that the researchers and the 
participants form a relationship during the study. Such 
an approach acknowledges the role of participants as 
partners in the creation of research knowledge. 

The researchers transcribed each interview. They 
analyzed the responses for broad and then more 
specific themes. They constantly compared parents’ 
and young people’s responses. 

What you need to know 

Parents and young people felt that the gambling 
industry promoted their products by using 
incentives and appealing imagery in their 
advertising. They also spoke of how the gambling 
industry made sports betting seem ‘normal’ and 
‘popular’ through a high number of ads and linking 
gambling with sporting codes. Parents and young 
people suggested ways to prevent and reduce 
harms from gambling promotions in Australian 
sports. These included restricting sports betting 
ads, developing education strategies for young 
people, and increasing the responsibility of 
governments and sporting organizations. The 
findings suggest that young people and other 
community members could be engaged in public 
health efforts aimed at reducing and preventing 
gambling harm. 
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What the researchers found 

Parents and young people described a range of ways 
that the sports betting industry promoted their 
products. Young people, especially those over the age 
of 11, had a good understanding of the strategies 
used to promote gambling in Australian sports. Both 
parents and young people agreed that the gambling 
industry used incentives, celebrities, and appealing 
imagery, such as images of a group of ‘mates’ having 
fun betting together. Parents and young people also 
felt that because so many sports betting ads exist, it 
makes betting on sport seem ‘very normal’, ‘very 
common’, and like ‘everyone does it’. Parents and 
some young people realized that sponsorship from 
betting companies for sporting codes was a key 
strategy the betting industry tried to influence 
people’s attitudes. 

Parents and young people also offered suggestions to 
prevent and reduce harms from gambling promotions 
in Australian sports. They both believed that 
restricting sports betting ads was the best way to 
prevent and reduce gambling harms. Some believed 
that a complete ban was needed. Both parents and 
young people thought education could help young 
people understand the risks of gambling. However, 
some parents and young people felt that education 
needed to be paired with other strategies as 
education might not be effective on its own. Some 
young people suggested that gambling education 
could be integrated into the classroom. Some parents 
thought that governments should approach gambling 
harm prevention in the same way they approached 
tobacco control. They also felt that the government 
could fund sporting codes so that sporting codes did 
not rely on gambling industry sponsorship.   

Taken together, the findings suggest that young 
people are aware of and have clear opinions about 
ways to reduce gambling harms. 

How you can use this research 

Policy makers could place greater advertising 
restrictions on gambling promotions in sports. For 
instance, they could ban sports betting ads during all 
live sporting telecasts, restrict the gambling imagery 

in ads, and restrict the number of sports betting ads in 
a given time period. Public health efforts could 
engage with and involve the community, particularly 
young people, in the development of efforts aimed at 
reducing and preventing gambling harm. 
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Gambling Research Exchange Ontario (GREO) 

Gambling Research Exchange Ontario (GREO) has 
partnered with the Knowledge Mobilization Unit at 
York University to produce Research Snapshots. GREO 
is an independent knowledge translation and 
exchange organization that aims to eliminate harm 
from gambling. Our goal is to support evidence-
informed decision making in responsible gambling 
policies, standards and practices. The work we do is 
intended for researchers, policy makers, gambling 
regulators and operators, and treatment and 
prevention service providers.   

Learn more about GREO by visiting greo.ca or emailing 
info@greo.ca.  
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